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How Medifluence Built Dr.
Karan Shetty’s Digital Trust
Without Video Marketing
Using SEO, LinkedIn & GMB



Problem

Dr. Karan Shetty preferred not to appear on video,
making it challenging to build a strong personal
connection digitally.

Limited online presence with an outdated, non-
optimized website.

Needed to establish trust and thought leadership
through non-video formats.

medifluence.us

https://medifluence.in/


Object ive

Build digital credibility and trust without using video
marketing.

Establish a consistent, professional brand presence
across platforms.

Drive appointment bookings and increase visibility
through content and SEO.
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Implementat ion Done 
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Website  Development

medifluence.us

Conducted detailed website audit.

Built a personalized, SEO-optimized
website: https://drkaranshetty.com/

Improved user experience (UX) and
highlighted specialized expertise.
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Google My Business (GMB)
Optimizat ion
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Fully optimized GMB profile with accurate service
listings, high-quality images, and local SEO keywords.

Collected and showcased patient reviews to build
social proof.

Posted weekly GMB updates with Images, clips, and
announcements to stay active in search listings.
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LinkedIn  Market ing
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Built a professional narrative through storytelling,
patient success stories, and commentary on recent
medical advancements.

Increased organic reach by engaging with other
professionals and using strategic hashtags and trending
formats.
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Medical ly  Accurate B log Writ ing 
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Profile impressions were averaging around
5000 in the first 90 days.

Appeared in over 6,000 local searches
within 2 months of GMB optimization.

Average blog impressions grew steadily,
contributing to 80% of organic traffic that
came to the website.

Results  & Data

medifluence.us

https://medifluence.in/


1. Can you build a personal brand without being on camera?
 Yes, through consistent written content, SEO, and professional platforms like LinkedIn, we built
strong digital trust without video.

2. Why was LinkedIn chosen over Instagram or YouTube?
 Instagram and YouTube favored video content. LinkedIn offered better reach for written content
and built credibility among peers and professionals.

3. Is this strategy replicable for other camera-shy doctors?
 Yes, though we encourage video, this worked as Dr. Karan preferred LinkedIn over Instagram,
fearing it felt less professional despite global trends showing otherwise.

FAQs
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Thank You 


